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Roadmap

 First, some brainstorming

 Second, intervention development within the 

context of technology (and some case 

examples)

 Third, survey design within the context of 

technology  (and some case examples)

 Finally, wrap up and questions

Internet
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Cell phones and 

text messaging
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Now a twist…

(now that I’ve convinced you that your next intervention should be text-based..)

Cell phone ownership among teens is also 

somewhat fluid:
About 25% of 12-to-17 year-olds do not have a cell phone 

BUT 34% of these youth have had a cell phone in the past

Change in cell phone ownership is most common 

in the lowest income households:

42% of teens without cell phones in low income households (those 

with yearly incomes below $30,000) say they have had one in the 

past.  [so, 42% vs. 34% - not super huge, but notable]

And a turn…

From Pew data, we learn that: 

Sharing phones is a fairly common practice 

among teens:

Almost one in four  (23%) teens who do not own 

their own cell phone share one with someone else. 

Much of this phone sharing is with others in 

the household, including siblings and parents. 

Prevention and intervention program 

design

Step 1: Define your target audience.  WHO 
are you trying to reach?

Step 2: Identify the best way to reach them.

Where *are* they? (online, text, school, 
malls?)

Step 3: Understand their motivation for 
taking part in your study? (just because you 
build it, will they come?)

Step 4: What does the likely ‘end user’ look 
like? How can you reach them in your study?

Case study

You are designing a program that will foster 

desirable eating, physical activity, self-care, 

and other health-related behaviors among 

young people 12-17 years of age

1. Where  and how do you recruit your 

participants?

2. What delivery mechanism do you 

propose 
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Case study

You are designing a behavioral intervention to improve 

the social skills of children with autism.  Your target 

age group is grade school.

…And, then a twist: 

You are designing a behavioral intervention for 

PARENTS of children with autism to improve their 

coping skills and resiliency

1. Where  and how do you recruit your 

participants?

2. What delivery mechanism do you propose

(and if it differs for the two populations, explain why)

Survey design

Step 1: Define your target audience.  WHO is in your 
sampling frame?

Step 2: Identify the best way to reach them. Is there 
more than one way? (and if so, can you combine 
them?)

Consider the relative strengths and weaknesses of:

◦ RDD surveys

◦ Online panel surveys

◦ School based surveys

◦ Online open surveys

Who are you reaching? Who are you not?

Case study

You are conducting  as study about unintended 

pregnancy.  Your 2 aims are to:

 Learn how the meaning and consequences of 

unintended pregnancy vary between cultural 

subgroups.

 Examine how cultural and structural factors shape 

relationships, marriage (rates, age at) or other 

processes affecting pregnancy motivation.

1. Where  and how do you recruit your participants?

2. What communication mode(s) do you use to 

interview your participants?

Case study

You are conducting  as study to measure the 
prevalence and incidence rates of youth 
violence in a nationally representative sample of 
children and adolescents. 

You additionally aim to understand how 
vulnerable populations – particularly LGBT and 
non-English speaking youth – are affected.

1. Where  and how do you recruit your 
participants?

2. What communication mode(s) do you use to 
interview your participants?
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Real world problem solving

What do you do if….

You proposed to recruit participants via 

Facebook ads and *no one* is responding?

Real world problem solving

What do you do if….

You designed your intervention to have a 

specific duration and intensity, but then you 

pilot test it and this is not feasible in the 

field?

Real world problem solving

Other ideas? Experiences?

Final Musings

Technology is part of our everyday world.  It is infused in our culture,  
self-identity, relationship formation, etc.  This is especially true for 
young people.

As adolescent health researchers, our question is 
not

*whether* to use technology in our study,  

But rather

*how* to use technology in our study:

 As a delivery mechanism?

 As a data collection tool?

 As part of your measurement protocol?


